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Fourth Annual Foodscape Innovation Summit

In2 016, the American Heart Association convened our f rst summit to accelerate nutritional
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Discussion Themes
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Leadership is needed at the intersection of nutrition and environmental sustainability.

The interrelationships between nutrition and environmental sustainability are complex and deep.
Geography, economics, and racial and ethnic disparities create great variability in food systems
across the globe, which impact human and planetary health.

Yet, the growing movement to address climate change often excludes nutrition and the food
system. Presenters and attendees discussed this complexity and the potential for unintended
consequences of innovation. For example, while certain agricultural practices are contributing
to climate change, the farmer’ s ability to grow food is also being challenged by weather pattern
changes. Growing a limited number of crops on a wide scale leads to reduced variety in dietary
patterns. It also reduces the nutritional quality of future food crops because of its impact on soil
biodiversity. For example, certain environmental efforts to ban bottled water have been pursued
without addressing bottled sugary beverages, ignoring the health impact of the latter. And on a
more positive note, efforts to reduce food waste in many cases simultaneously increasing access
to healthy food.

Data on the impact of current sustainability innovations is minimal. Yet, there’ san urgent
imperative to improve the environmental impact of the food supply without leaving nutrition
behind. So public- private partnership in evaluating the impact of innovation across the food
system is critical.
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Opportunities for Action

Enhance collaboration across all sectors to increase
equity and health into the food system.

Diverse stakeholders have the opportunity to come
together to challenge siloed thinking and to generate
innovative approaches for advancing human and
planetary health through the food system. Collaboration
among academia, government, non- government
organiz ations and industry can help leverage

“Innovating to Inspire Healthy Eating Practices . . .
g P ‘ g expertiseTand resources to ultimately increase progress.

Through a Social/Cultural Lens” breakout

roup discussion. . .
group More nutrition and food systems research is necessary

but there is a lack of trust in research funded by industry. Greater support is needed for existing
efforts to ensure that research advances while protecting scientif cintegrity. New research
models may also be needed to address these barriers.

“It's important to break down silos if we are to really make a difference.
It's the collective impact that’s really going to move the needle.”
- Sylvia Rowe, SR Strategy LLC

“There’s so much opportunity to work together.”
- Jessica Fanzo, Ph.D., Johns Hopkins University
“[My ‘a-ha’ moment at the summit] wasn’'t a moment but the a-ha feeling

that all these people from different work backgrounds [and] in different
professions had similar ideas, which proves to me that solutions can be possible.”

- Summit 2019 Participant

Elevate the importance of nutrition and environmental
sustainability in tandem.

Just as convening across

“Diets: An entry point for human
and planetary health” presentation
by Jessica Fanzo, Ph.D.
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Help consumers navigate the complex foodscape with
authentic, accessible and innovative solutions.

Meet consumer demand for fun, accessible and
scientif cally credible initiatives and products.
Understand that consumers are diverse. Whether for
product development and marketing or an educational
campaign, getto know the target market’ s view on food,
and whether health and sustainability will resonate.
Respect the consumer’ s culture, social and economic
“Foodscape Innovation Successes and Lessons  ya5ities, and their desire for food and eating to be
Learned” panel. .
enjoyable.

“[We need to] create an enabling environment.”
- Jessica Fanzo, Ph.D., Johns Hopkins University

“We need to be consumer-centric to have success in the marketplace.”
- Jeff Zachwieja, Ph.D., PepsiCo

“The real-life practical application through [innovation] case
studies was highly motivating and inspiring.”

- Summit 2019 Participant
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Appendix

10:15 a.m. —10:30 a.m.
10:30 a.m. — 11:45 a.m.

11:45 a.m. —11:55 a.m.

12:00 p.m. - 12:55 p.m.

1:00 p.m. - 3:15 p.m.

3:15 p.m. - 3:30 p.m.

3:30 p.m.

Agenda continued

Break

Foodscape Innovation Successes and Lessons Learned

These panels will share innovation vignettes, highlighting successes and lessons
learned in foodscape innovation.

Panel

Lillie Rosen, Deputy Director, DC Greens

Sarah Ludmer, R. D. , Senior Director, Wellbeing and Regulatory, The Kellogg
Company

Bridget Wojciak, R. D. N. , L. D. , Senior Nutrition Coordinator, Kroger
Jeff Zachwieja, Ph. D. , Senior Director, Global Nutrition Sciences, PepsiCo
Jessica Campbell, Ph. D. , Senior Nutrition Manager, General Mills, Inc.

AHA News: The Path Forward for Industry Nutrition Forum

TiaRains, Ph. D. , Senior Director Public Relations, Ajinomoto Health & Nutrition
North America, Inc and AHA Industry Nutrition Forum Chair, 2019 - 21

Lunch & Keynote: The Sustainable Shopper

This session will explore cutting-edge insights from Nielsen’s expansive consumer
and market research program, within the context of the business case for food
system innovation to promote public health and environmental sustainability in

an equitable manner.

Jennie Bell
Vice President and Group Client Director, Nielsen

Bridg ing from Dialogue to Collaboration: Break-Out Groups Discussion
Facilitated by Sylvia Rowe

Closing Remarks
Eduardo Sanchez , M. D. , M. P H. , F. A. A. F. P

Adjourn

Kroger is a national sponsor of

Mr\oaer the American Heart Association’s
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Appendix

Foodscape Innovation Breakout Groups

Innovating to Inspire Healthy Eating Practices through a Social/Cultural Lens: Social and

cultural factors are powerful inf uences on eating practices. Uncovering ways in which various
social/ cultural eating practices converge or conf ict with healthy eating may help inform and
improve efforts to promote healthy eating, whether through nutrition or food skills education or
training, food marketing, or other means.

Innovating for the Nutritionally Vulnerable: The nutritionally vulnerable subsets of the

population have diverse nutritional needs and factors in their environments that contribute to
and are barriers to addressing needs. Exploring these complexities and possible approaches to
prioritiz ing targets and methods for action can lay the groundwork for building greater equity
into the food system.

Innovating for Health and Sustainability: The urgency to address environmental sustainability —

including that of the food system — is increasing. In many efforts to reduce environmental

impact, nutrition science isignored, minimiz ed or misrepresented. It s critical to bring the many
relevant scientif c disciplines together to ensure that the food system protects the environment
critical for food production into the future and supports the health of people with food that’ s
nourishing in quantity and nutritional quality.
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